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When creating your site, always having the user in 
mind when you design and create content:

1.What is the user looking for?

Remember, we’re focusing on the user. Why are they on the page to 
begin with? There are a few things you need to know:

2.Where did they come from? 

The idea here is to understand the origins of the user, so you can 
deliver relevant content.

Did they come from a search engine? (If so, which query?)

An email? (What kind of email?)

A navigation menu? (What option on the menu?)

What do they need to know? 

A single page can deliver a limited amount of information, so you 
need to determine what that information is going to be. You want 
them to know something so that they will then do something (which 
is addressed in the next question). Remember: Less is more. The 
more information you load up on your main pages, the less likely 
the user is to remember any of it. Give them less, and they’re more 
likely to remember -- and do -- what you want them to.
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What is my goal for the user?

Now, you need to ask the user to do something. This is where most 
pages fall short. One of the critical components of a web page is its 
call-to-action (CTA), and many website owners don’t realize that every 
single page of a website should contain at least one CTA.

The point of a home page isn’t for the user to see and depart. The 
point of a product page isn’t for the user to look and leave. The point of  
marketing isn’t for user intake, but rather, for user marketing. If you 
retain only one thing from this -let it be that every webpage needs a 
CTA.

 A web page imparts knowledge, and that knowledge requires a 
response. So, what is it that you want the user to do? This is your goal 
for the user, and it must be clearly and starkly defined as you face the 
big optimization question.

The question is then, more specifically, what do I want the user to do? 
Knowledge alone is not enough. What is the application point for the 
page? Let’s look at some examples of webpages that do it well.
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HOME PAGE 

Services

About 

Blog

Contact

Case Studies/ Testimonials

MISC

Misc

Plugins

Social Links 

Enewsletetter

SEO
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What  YOU NEED on your website to build 
your list and get optimized

Derek Halpern’s website is a great example of this 
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HOME PAGE

What does your online business do? 

Who do you help? What problems do you solve for those people?

How do you help them?

DETAILS
Use a big headline, and place the most important information front and center.

Provide flow. Make it obvious where the user is supposed to go and what they are  
supposed to do next.

Make your CTA ( Call to Actions Button )  as big and obvious as possible. A home 
page may allow for several different CTAs -- make it easy for the user to choose 
by making CTA buttons large and easy to click. Oftentimes, a user uses the home 
page as a way of finding where on the site she wants to go. For this reason, you 
should make the navigation menu very clear.. Lewis Howe’s site is a great example 
of this. Great job with his testimonials, too!
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HubSpot’s home page is well laid-out and hosts a clear CTA, front and center. A user 

is on the HubSpot home page for a reason, and perhaps that reason is to grow their 

business. The headline speaks to the “what am I looking for?” And the CTA buttons 

tell me, the user, what I’m supposed to next. (The white annotations are my own, not 

Hubspot’s.)
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Week Six:Websites for Listbuilding,  
Seo, and Optimization

Homepage
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Great Opt-in Bar! Clean, easy to read, warm 
blue background forces you to see the opt-in bar 
and makes the book really stand out!

Featured Section shows credibilty. “I’m a big 
deal!” ‘I know what I ‘m talking about!” You need to 
listen.” 

Easy to find 
Social Links

Michael Hyatt’s Website. Great Homepage!
Optins and Testimonials are above the fold

Highestconversions.net

http://www.Highestconversions.net


A user might click on the About page for a variety of reasons. A few might be:

They want to figure out exactly what the business does.

They want to work for the business.

They want to make sure the business is legit.

They want to see if the business serves their niche or location.

They want to analyze the business’s success.

I could go on and on. There are a ton of reasons that could bring a user here, 
but they all boil  down to the desire for information.  Look at this About page 
for a great example:   KittyCakes
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 The About Page is the section where you share your story, along with what 
motivated you to start helping people with your chosen niche. Although, 
always link your experiences back to the prospect so they can see how it 
benefits them. Even when talking about yourself, people still want to know, 
“what’s in it for me?..”

The user likely wants to know the information about the company, and 
in response, he or she can click “sales inquiries” to take action. That 
persistent sidebar button hangs on to the entire page, all the way to 
the very bottom.

Along the way, however, there are deeper levels of both information 
and action. The more granular and detailed the information, the more 
correspondingly detailed the CTA becomes. Halfway down the page, it’s best 
to put information about how great the company is along with an invitation 
to join their team.

DETAILS
Deliver the most important and relevant information above the fold. The 
user is on your About page for a reason -- answer their question(s) without 
making them scroll.

Include at least one CTA. Remember, most people aren’t just looking for 
more informatio; they’re seeking a deeper level of engagement.
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Grain and Morter
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About Page Examples

Establishes Trust

This Photo let’s us in on their 
world. We get the impression 
they are a solid
company that is serious about 
what they do.  

Telling their story makes them 
relateable. You instantly feel a 
connection with them because 
they are telling you how and 
why they set up shop. 
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BLOG 
If you want to get the best results possible, your prospects will need to receive new 

content from you every 1-2 weeks. If you don’t do this, they’ll start to get less respon-
sive to your communication and go “cold.” So be sure to have one short blog post about 
you starting the new blog and what they can expect from it, then a new piece of content 
(e.g. written blog post, short video, checklist, case study, or similar) every week or two 

from then on. 

DETAILS
Organize information on your blog clearly, and make sure that information satisfies 
the reasons users might be on your blog. Most users will want to read the most recent 
articles, so provide these. You may also want to organize categories on the blog home 
page, such as “most recent,” “most popular,” or other forms of categorization.

Include CTAs that make it easy for the user to subscribe to the blog, download a free 
resource, and so on. Even though the user came to get information, you want them to 
get engaged and connected. 

Provide CTAs in the core design of your blog so they appear on each individual blog 
post. In my experience, most blog visitors land on individual blog articles through 
organic search, instead of landing on your blog’s “home” page. To get these users 
engaged, put CTAs on the sidebars, in the footer, and other places. 
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Contact Page

                      Contact Page

Put the information they’re looking for above the fold  
-- an email address, phone number, contact form, map, mailing 
address, and so on. Of all four of these webpages, the Contact 
Us page implies the most detailed level of intent on the part of 
the user.

Use CTAs that allow the user to contact you easily (since, pre-
sumably, that’s why they came to your Contact Us page). 

Make the CTA really obvious, and engage them by gratifying 
their intent instantly, using CTA copy like ”Chat now!”  
“Email now!”
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TESTIMONIALS/CASE STUDIES
 If you’ve had some experience in your niche before now, adding case studies, tes-
timonials and customer results always increases your authority status and your 

prospects’ confidence in you (that you’re actually going to deliver on your promis-
es) – and therefore increases your sales. But if you haven’t worked with anyone in 

your niche yet, feel free to skip this page. 

Here is how to ask someone for  a testimonial for your 
testimonial page:

Body:

Hi (first-name), 

I’m so happy that you are enjoying my product! 

(Insert 1 more line of flattery about the person) 

(Reason for your email) I’m trying to help more people out like yourself. 

Which 1 person do you know will most benefit from me providing (free incentive 
relating to your business)? 

I’d love to help out more people like yourself (friend, family member or

 co-worker). 
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Week Six:  Websites for Listbuilding,Seo,  
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SUPPORT/FAQ
Even if you don’t have any of your own products created, you’ll still get the occa-
sional questions from your prospects. And if you DO have your own products, the 
number of questions is only going to increase. So give them some way of contact-
ing you. This could just be an email address, or a more professional solution like a 

support desk (HESK is good, and free!). It always 
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You should always have the relevant pages to protect yourself. 
Usually this consists of a “privacy policy”, “disclaimer”, and 

“terms of use” document. If you’re just getting started, you can 
find free fill-in-the-blank templates for these documents on-

line with a quick Google search.

DISCLOSURES/LEGAL DOCUMENTS
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FREEBIE CONTENT 
 Content Delivery Page – This is a simple page which delivers what they opted in for (i.e. 
your free content), and recommends they check out the full paid solution to solve their 
problem(s) for good. A good strategy is to give them what they opted in for first as “step 

one”, then provide a link to check out the paid offer as “step two”. 
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BONUSES!

Open up an Leadpages account from this link or logo, and I will personally customize  

3 of your landing pages with the highest conversions and integrate them with your auto-

responder! Get it here

Open up an Aweber account from this link or logo, and I will personally share my

highest converting auto-responder/follow up series IM template.

(12 consecutive emails for the IM niche) You can get it here

Get this hosting service and I will install upload ANY Paid Wordpress Theme from 

Themeforest.net AND:

• Integrate your email manager

• Give you the most essential Plug-ins

•Get your site on Google

The best software to get shares!! Get it here

Get Opt-in bars! SO many to choose from!! Get it here 

If you purchase, a theme from Thrive themes with my affiliate link, 

I will upload it on to your hosting, integrate your email manager , 

essential SEO   Plug-ins, and the Kingsumo plug-in( contest builder to 

start building your list) Just email me your receipt from Thrive Themes 
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That’s it, Folks! Thanks for reading!
Oh, wait.. a couple of things...

1. If you want to have your site analyzed by one of our 
experts for only $45, click here. 

2. Please join our awesome tribe on Facebook 
and follow me on Twitter and Facebook

3. If you want great marketing classes, click here

Ok, that’s it! Oh, and I love you.  
Thanks for being one of my favorite subscribers.

xo
Liz c/o HighestConversions.net 
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